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The purpose of the article is to substantiate the need to use benchmarking by domestic rural green tourism enterprises
as an innovative tool to improve their financial performance.

Research methods. In the process of research were used the methods of analytical generalizations (systematization of
modern views on the use of benchmarking by enterprises); induction and deduction (determining the rating of the largest
corporations in the world engaged in the development of benchmarking strategies and use it in their practical activity),
synthesis and analysis (consideration of characteristic features and tendencies of the development of the rural green tourism
enterprises, as well as carrying out the complex assessment of their financial status), personal survey (definition of the level
of popularization of benchmarking and problems of its use among the rural green tourism enterprises of Odessa region),
abstract-logical (theoretical generalizations and formulation of conclusions).

Research results. The modern tendencies and peculiarities of the use of benchmarking in marketing researches of world
companies are considered. The world experience of using benchmarking in order to improve the financial results of the com-
panies of European countries is investigated. The main dominants of the use of financial benchmarking by the rural green
tourism enterprises are identified, on the basis of which it is divided into internal, external and financial and strategic. The
state of development of the rural green tourism enterprises of Ukraine is analyzed: lists the objects that are attributed to
the rural green tourism of Ukraine as of 2018 by regions; based on the survey, the level of popularization of benchmarking
and the problem of its use among the rural green tourism enterprises in Odessa region was determined, as well as a compre-
hensive assessment of their financial status.

Scientific novelty. The necessity to use benchmarking by domestic rural green tourism enterprises is grounded not only
in marketing research in order to strengthen their market positions and increase competitive advantages, but also as a finan-
cial instrument for ensuring the configuration of financial flows in the directions of their formation and use by interpreting
the experience of financial development in the world into their own activities.

Practical significance. The results can be used in the process of further scientific elaboration of an important scientific
problem - the use of benchmarking in the financial activity of rural green tourism enterprises of Ukraine and determining its
contribution to ensuring their financial stability and independence. Tabl.: 2. Figs.: 1. Refs.: 19.
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Scientific problem. The current conditions of
economic development are characterized by in-
stability of the external environment, through
which the formation of new competitive ad-
vantages and maintaining market positions by
domestic rural green tourism enterprises is be-
coming more and more challenging. This requires
on their part a continuous process of integrating
innovative tools to optimize internal reserves in
order to ensure financial independence and sus-
tainability of their economic development. To-
day, the most effective tool able to constantly
improve the financial condition of the enter-
prise, increase productivity and improve the
quality of eco services, is benchmarking. The use
of benchmarking, as evidenced by world prac-
tice, contributes to the improvement of perfor-
mance, but the realities of economic develop-
ment of rural green tourism enterprises show
limited opportunities for its implementation.
That is why the views of scientists are aimed at
solving the problems of using benchmarking in
the economic development of domestic enter-
prises, in particular rural green tourism, in order
to improve their financial activities.

Analysis of recent research and publica-
tions. Benchmarking has been studied in their
writings by many foreign researchers, among
whom should be noted B. Ashford [8], T. Ben-
dell [10], D. Blumberg [11], R. Camp [12],
M. Hinton [15], J. Moses [16], J. Rosengard
[17], G. Watson [19].

Noteworthy is the scientific development of
R. Camp (Camp R., 1995), who considers
benchmarking in his writings as a tool used to
constantly measure and compare the perfor-
mance of an enterprise with more successful
competitors in order to accumulate the infor-
mation needed to identify areas for improve-
ment and implementation of measures to im-
prove the performance of the enterprise.
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At the universality of benchmarking, as a
tool to enhance competitive advantage, em-
phasizes G. Watson (Watson G., 2006), the pe-
culiarity of which, in the opinion of the scien-
tist, is the simplicity, convenience and flexibil-
ity of use, changing company benchmarks to
emulate the experience.

Equally important was the scientific ap-
proach developed in this direction by
T. Bendell (Bendell T., 1993) according to
which benchmarking is a modern and promising
tool for improving the management processes
of adaptation of the enterprise. Scientists in
their writings prove that it is through the use
of benchmarking provided the formation of
new long-term competitive advantages.

From a practical point of view, paying at-
tention to the experience of world companies,
there is a need to find many options for the use
of benchmarking in practice and domestic busi-
ness units in order to improve their perfor-
mance and strengthen market positions. This
encourages domestic scientists to conduct fur-
ther research towards the use of innovative
tools such as benchmarking.

Thus, in the domestic scientific literature,
the study of the implementation of benchmark-
ing methods and principles is revealed in the
works of such scientists as: D Bobrovnik [1],
M. Vargatyuk [2], L. Gerasymchuk [3],
V. Negodenko [6] and I. Yatsiv [7]. In particular
in literary sources [1, 3, 6] highlights the histor-
ical stages of benchmarking development, on
the basis of which benchmarking is presented as
a process of finding, implementing and integrat-
ing innovative developments and better experi-
ence in the practical plane of enterprise devel-
opment in order to achieve their strategic and
operational goals in any field.

At the same time, the study of literary
sources [2, 7] revealed the theoretical and

81



methodological aspects and practical experi-
ence of effective organization of benchmarking
in enterprises of any organizational and legal
form of activity, where considerable attention
is focused on the principles of organization and
the use of its results in the practical manage-
ment of enterprises.

Also, some scientists in their works justify
the reasons that encourage enterprises to take
benchmarking at the level of management and
marketing.

However, despite the variety of scientific
approaches developed by both foreign and do-
mestic researchers, there is unfortunately no
research to date on using benchmarking as a
methodology to multiply knowledge within the
financial development of enterprises, in partic-
ular rural green tourism, following this concept
will not only enhance the image of eco-tourism
businesses but also improve their financial per-
formance, which in turn will increase their
market value in the long run.

The purpose of the article is to substantiate
the need to use benchmarking by domestic rural
green tourism enterprises as an innovative tool
to improve their financial performance.

Research methodology. In the process of re-
search were used the methods of analytical
generalizations (systematization of modern
views on the use of benchmarking by enter-
prises); induction and deduction (determining
the rating of the largest corporations in the
world engaged in the development of bench-
marking strategies and use it in their practical
activity), synthesis and analysis (consideration
of characteristic features and tendencies of
the development of the rural green tourism en-
terprises, as well as carrying out the complex
assessment of their financial status), personal
survey (definition of the level of popularization
of benchmarking and problems of its use among
the rural green tourism enterprises of Odessa
region), abstract-logical (theoretical generali-
zations and formulation of conclusions).

Research results. In the context of in-
creased integration processes for most domes-
tic rural green tourism enterprises, competi-
tion has global importance, which is why it is
no coincidence that the achievement of world
quality standards for eco-tourism services is a
priority for most of them. In such circum-
stances, benchmarking is one of the best inno-
vative tools for achieving enterprise compli-
ance with the world market for ecotourism ser-
vices, and the image created on this basis by
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domestic rural green tourism enterprises will
not give up to the world leaders of ecotourism.
However, this innovative marketing technol-
ogy, based on replicating the experience of
leaders of eco-tourism companies, can be used
by domestic companies in this field not only to
increase their competitiveness, but also to in-
crease their market value by improving the re-
sults of their financial activities.

Strengthening market positions, gaining new
market segments, developing an image, finding
opportunities to provide better ecotourism ser-
vices, maximizing profits are the top priorities
for the economic development of modern do-
mestic tourism enterprises. Of course, achiev-
ing such priorities is possible through the de-
velopment of our own development strategy,
but there is another way - to copy the experi-
ence of leaders of eco-tourism companies in
the world. For this purpose, to use benchmark-
ing, as an innovative tool for research and in-
tegration of modern methods of conducting
business operations, which contributes to a
more rapid improvement of production pro-
cesses with relatively lower costs and greatly
facilitates the process of identifying priority
goals of an enterprise’s economic development
based on identifying weaknesses.

Given that benchmarking is mainly a market-
ing tool to enhance the competitive advantage
of an enterprise, its use in the practice of Amer-
ican, Japanese, Scandinavian and Western Euro-
pean managers and scientists acquires long-
term nature. Some of the companies that de-
velop benchmarking strategies include Wall
Story (USA), General Motors (USA), British Pe-
troleum (UK), Daimler Chrysler (Germany),
Royal Dutch Shell (Great Britain), General Elec-
tric (USA), Toyota Motor (Japan) [3, p. 99].

N. Durglishvili notes, «according to Fortune
ratings, over 40% of the world's largest corpo-
rations use different types of benchmarking.
Good examples of using this tool can be seen
at the following corporations: Bank of America,
American Express, Xerox, TRW, Eastman Ko-
dak, Internal Revenue Service, Alcoa, AT&T,
DEC, IBM, Toyota, Nasa, etc. » [13].

Given that in terms of innovative develop-
ment, the eco-tourism sector of the national
economy is significantly inferior to the leading
countries in terms of eco-tourism services pro-
vided, benchmarking can become a tool that will
accelerate the pace of activity of eco-tourism
enterprises, in particular rural green tourism.
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In the world of ecotourism, rural green tour-
ism is a fairly new area of tourism. Within the
framework of the international development of
ecotourism, it was at the World Summit in 2002
the Quebec Declaration on Ecotourism was ap-
proved, which became one of the main docu-
ments in the world for ecotourism activities,
which initiated its rapid development [7, p. 121].

Considering that there are two models of
ecotourism development in the world, namely
Australian and Western European, where ac-
cording to the Australian provision of tourist
services occurs within the limits of wild nature,
and the Western European - travel within the
specially protected natural territories, then for
our country the most recent model of ecotour-
ism development was the last one [8, p. 55].

Considering the use of benchmarking in the
activities of ecotourism enterprises, it should
be noted that this management method is in
reality applicable only to large enterprises in
this sphere, as well as partially medium and
small, which seek to maximize the results of
their activities and are provided with an ade-
quate volume of financial flows [9, p.200].

The research of the global experience of us-
ing benchmarking to improve financial perfor-
mance has shown that for the first time the im-
pact of marketing strategy on the profit was
established by the consulting organization
«PIMS». The beliefs of this organization were
based on the fact that in order to make an ef-
fective decision in a competitive environment,
one must be aware of the successful experi-
ence of enterprises [14, 18].

Benchmarking is characterized by multidi-
mensional use, one of the vectors of which for
ecotourism enterprises is to establish the gross
cost of providing ecotourism services in any
world company [8, p. 53]. As a result, there is
an opportunity to make an informed decision on
the implementation of effective measures to in-
fluence these costs. In other words, benchmark-
ing enables to analyze how more successful
companies work and helps to determine the di-
rections of reducing the gross costs of providing
ecotourism services, ensuring the symmetrical
use of financial flows by comparing the financial
development of competitors with their own sys-
tem of organizing the flow of financial, invest-
ment, material and other resources, which, in
the end, will have an effect on increasing the
profitability of the enterprise, and thus will help
maximize the market value of the business.

Application of benchmarking in the direction
of researching the peculiarities of financial de-
velopment of more successful companies im-
plies the implementation of the algorithm in the
following stages: determination of features of
financial development of own enterprise; re-
search on the specific financial development of
more successful enterprises; comparison of own
results of financial development with financial
results of competitors; integration on this basis,
more effective management decisions to ad-
dress the identified "bottlenecks".

In our opinion, the use of benchmarking as
an innovative financial instrument for the de-
velopment of ecotourism enterprises should be
based on the following generally accepted
dominant factors (Figure).

L MAIN DOMINANTS OF USING FINANCIAL BENCHMARKING J

~

The need to consider the imperfections
of the classic TQM
(Total Quality Management) imperfect
marketing planning process

v

Quality is a continuous improvement of all
aspects and functions of the enterprise

R —

~

The importance of financial planning for
benchmarking: the financial system is no less
important for the development of the enter-

prise than the work of such functional units as
the economic, planning department and other

v

Focus on financial development, facilitating
the identification of bottlenecks in

enterprise development

———

The need for continued use of financial benchmarking

Figure. The main dominants of the use of financial benchmarking by ecotourism
enterprises

Source: Systematized by the authors.
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More thorough research of the advantages of
using benchmarking by domestic enterprises of
the ecotourism sphere, especially for testing it
as an innovative tool for improving the state of
their financial development, it is advisable to
distinguish it into the following types:

- internal - comparing the results of finan-
cial development of structural units within one
enterprise;

- external - comparison of own results of
financial development with financial methods
of more successful enterprises-competitors;

- financial-strategic - focused on the eval-
uation of alternative financial decisions based
on the research of financial strategies of more
successful competitors.

Ecotourism in Ukraine as a whole has not re-
ceived wide development yet. The main re-

gions of ecotourism development in Ukraine in-
clude Odessa, Cherkasy, Poltava, Ternopil, My-
kolaiv, Zakarpatya, Zaporizhzhya, Kherson re-
gions and Polesie, as well as rivers: Southern
Bug, Dniester, Danube, Sluch, Desna.

The most promising but little developed ar-
eas of ecotourism today are Mountain Tikich,
Dnipro, and Black Cheremosh. In turn, Kharkiv,
Sumy, Lviv, Vinnytsia, Ivano-Frankivsk,
Khmelnitsky, Chernivtsi regions [5].

In Ukraine as a whole, ecotourism is posi-
tioned as a scientific and cognitive kind of rural
green tourism, mainly in rural areas, not far or
within the territories of national parks,
protected areas and nature parks. Only a few of
them have a purely environmental focus
(Table 1).

Table 1. Objects of rural green tourism of Ukraine (as of 2018)

The name of the object

Regions

The farmstead «Where the mountains ... »
«Forest Hut»
«The Natalia»

Ivano-Frankivsk

The farmstead «Bulbona~»
«Mountain Tale»

Chernivtsi

The farmstead 703
«Green Light»

"Not the limit ..."
«House by the Lake»
«Olesya»

Zakarpatya

«Slavutich»

«The Milky Way»
«Blooming Embroidery»
«Fishing State»

Kherson

The guest house «Pelican»
«VitavkA»

Mykolaiv

Mini-hotel «Cuba -Daleko»

Camping «Eco-Dacha»

Manor «Safyany»

Bessarabian courtyard

Recreation center «<Homestead on Kodyma»

Odessa

Source: Compiled by author by source [4].

In this list the Odessa region is no exception,
however, the number of companies related to
objects rural green tourism, given the region's
resource potential, could be much greater. One
of the problem of development of ecotourism
infrastructure is the extremely high degree of
economic development of the territory. How-
ever, this is not the main reason for the low de-
velopment of the ecotourism services market in
both Odessa region and Ukraine as a whole.

The fact is that the largest amount of de-
mand for eco-tourism services today is in the
countries of North America, Western Europe
(including Germany and the United Kingdom),
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as well as Australia / New Zealand. Exactly
ecotourism companies in these countries inher-
ent the high appraisal of the use of benchmark-
ing as an innovative marketing tool that ena-
bles them to retain their leading position and
remain financially stable and independent, de-
spite the ongoing impact of the global crisis.
With regard to the use of benchmarking by
domestic rural green tourism enterprises, the
situation here is quite the opposite. As a result
of our survey of owners and managers of enter-
prises of the Odessa region, which are related
to the objects of rural green tourism (Table 1),
it was found that 4 companies out of 5 do not

ExoHomika AlK, 2020, Ne 3



carry out marketing research at all due to lack
of funds necessary for realization of marketing
measures. The level of awareness of bench-
marking as an innovative marketing tool,
among them is very low, since marketing re-
search is considered to be large-scale and long-
lasting and therefore inextricably linked to sig-
nificant personnel and financial costs. At the
same time, each of the surveyed managers is
aware expediency of conducting market re-
search due to the limited information available
making appropriate management decisions.
However, today it is not one of the main rea-
sons for the need to implement the world ex-

perience of using benchmarking in the practi-
cal activity of domestic rural green tourism en-
terprises, because the increase of competitive
advantages is impossible without ensuring the
financial stability and independence of the en-
terprise.

Based on a comprehensive assessment of the
financial condition of rural green tourism en-
terprises in the Odessa region (Table 2), it is
found that although recently there has been a
gradual increase in the level of profitability of
these enterprises as a whole, however, the
amounts of profits remain insufficient for their
effective and full-fledged activity, in the con-
text of increasing globalization processes.

Table 2. Comprehensive assessment of the financial status of rural green tourism
enterprises in Odessa region

ndicator Years Rejection (+, -) 2018
2016 2017 2018 2015 | 2016
Assessment of property status
ghe amount of cash at the disposal of | 475637 8 | 463129,4 | 606301,3 | 130668,5 | 143171,9
arms, thousand UAH.
Share of fixed assets in assets 0,42 0,34 0,32 -0,10 -0,02
Wear rate of fixed assets 0,44 0,47 0,48 0,04 0,01
Assessment of financial condition
Total liquidity ratio 1,51 1,63 1,62 0,11 -0,01
Absolute liquidity ratio 0,06 0,06 0,02 -0,04 -0,04
The ratio of own working capital 0,17 0,27 0,28 0,11 0,01
Profitability assessment
Gross profit, thousand UAH. 11733,5 17807,5 14852,4 3118,9 -2955,1
Net profit, thousand UAH. 7172,8 35738,7 25578,8 18406 -10159,9
Prof.1tfab1l01ty level of production 8,4 10,7 9.8 1.4 0,9
activity,%
Assessment of the dynamic development
Asset turnover ratio 0,82 0,96 0,80 -0,02 -0,16
'(Ii'g;zsduratlon of the operating cycle, 437 376 450 13 74
The duration of the financial cycle, days 148 146 173 24 27
Assessment of efficiency of use of economic potential

The level of return on total capital,% 1,5 7,7 4,2 2,7 -3,5
The level of return on equity, % 2,7 12,5 7,1 4,3 -5,5

Source: According to the State Statistics Service of Odessa region.

According to the world experience of tour-
ism development, financial stability and inde-
pendence of leading eco-tourism companies
depends not only on favorable economic and
political conditions of doing business, protec-
tion of the state and other public institutions
of financing, but also on taking over the posi-
tive experience of functioning competing com-
panies in the international tourism market in
the direction of making informed decisions
about ways and methods of ensuring symmet-
rical use of financial flows in order to ensure
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their financial stability and independence. Alt-
hough the marketing activities for most domes-
tic rural green tourism enterprises are associ-
ated with the improvement of their business
results, their priorities in marketing directions
are mostly determined incorrectly. Therefore,
implementing their proven and tested experi-
ence of using benchmarking more successful
companies in different areas of its use, includ-
ing as an innovative financial instrument, is
only a matter of time.

Conclusions. In Ukraine, the overwhelming
majority of rural green tourism enterprises still
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do not pay much attention to the search and
use of innovative tools for conducting their own
businesses due to lack of financial resources.
However, the constant growth of requirements
for the quality of providing ecotourism ser-
vices, compliance with international standards
of the tourism industry require them to con-
stantly improve methods and means of carrying
out production activities, which is impossible
without significant financial investments. That
is why, under the current conditions, the use
of benchmarking for domestic rural green tour-
ism enterprises is extremely relevant, since
their services are of lower quality and are sub-
ject to much higher costs compared to the ser-
vices of leading companies in European coun-
tries. That is why benchmarking is the most in-
novative tool whose versatility is not only to
save money on conducting your own marketing
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research, to locate or minimize probable risks,
or to avoid many mistakes, but also to ensure
the configuration of financial flows in the areas
of their formation and use by interpreting ex-
perience of financial development of world
leaders in their own activities. This will help
them to further orient themselves in the dy-
namic market of tourist services, to determine
strategic vectors of formation of new long-
term competitive advantages, which is impos-
sible without ensuring financial stability and in-
dependence.

Further research in this area should be
based on the development of a methodology
for using benchmarking in the financial activi-
ties of rural green tourism enterprises in
Ukraine and determining its contribution to en-
suring their financial stability and independ-
ence.
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UWa6amypa T.C., Hikonwok O.B., Mpuwosa |.KH0. beHYMapkiHe AK iHHogayiliHul iHcmpymeHm ¢iHaHcogoi disanbHocmi
nidnpueMcms Ci/ibCbKO20 3e/1eHo020 mypu3My

Mema cmammi - o6rpyHmysamu HeobxiOHiCmMb BUKOPUCMAHHA 6GeHYMAapKiHay 8iMYU3HAHUMU nNiONPUEMCMBAMU Ci/lbCbKO20
3es1eH020 mypu3My AK iHHosayiliHo20 iHCMpymMeHmy nosinWeHHA cmaxy ix giHaHcosoi disbHocMi.

Memoduka JdocnidxeHHA. 3acmocosaHo Memoodu: AaHANIMUYHUX Y3ae2asibHeHb (cucmemamusayisa cy4acHux noensadis Ha
BUKOPUCMAHHA 6eHYMAapKiHay nionpuemcmsamu); iHOYKYii ma dedyKuii (susHavyeHHs pelimuHey Halibinbwux Kopnopauil cgimy, wo
3alimarombcs po3pobkor cmpameeili 6eHYMapKiHey ma sukopucmosylomsb (o020 y c80ili npakmuyHili digibHocmi); cuHmesy ma
aHanisy (po3anad xapakmepHux ocobsusocmel ma meHOeHyil po3sumKy niONPUEMCMB Ci/lbCbKO20 3€/1eH020 MYpPU3My, a MAKOXK
nposedeHHA KOMNJIeKCHOI OUiHKU iX ¢piHaHCOB020 CMaAHy);  NEpCOHA/IbHO20 ONUMYBAHHA (BU3HAYEeHHA piBHA nonyaapusayii
b6eH4YMapkiHey ma npobsiem (1020 BUKOPUCMAHHA ceped NiONPUEMCMB Ci/IbCbKO20 3e/1leHo20 mypusmy Odecbkoi obsnacmi);
abcmpakmHo-/102i4yHull (meopemuyHi y3azaibHeHHA ma PopMY/IOBAHHA BUCHOBKIB).

Pe3ysibmamu docnidxeHHA. Po32naHymo cyvacHi meHOeHYii ma oco61usocmi BUKOPUCMAHHA 6eHYMApPKiH2y 8 MAPKeMUH208UX
docnidxeHHsAX caimosux KomnaHil. focnioxeHo caimosuli 00c8id BUKOPUCMAHHA 6eHYMApKiHay 8 HanpAMi noainweHHs iHaHcosux
pe3ysibmamis difsbHOCMi KoMNaHili esponelicbKux KpaiH. BusHayeHo 20/108Hi OOMiHGHMU BUKOPUCMAHHA HiHaHCOB020 bEHYMApKiHa2y
niONpUEMCMBAMU CilbCbKO20 3€/71eH020 MypU3My, Ha OCHOBi 4020 U020 nodineHo Ha sHympiwHil, 308HiIWHIG ma ¢iHaHcoso-
cmpameeiyHull. [lpoaHanizo8aHo CmMaH po3sUMKY NiIONPUEMCMB CiZIbCbKO20 3e/1eH020 MypusmMy YKpaiHu: HasedeHo 06’ekmu, AKi
BiOHeCeHo 00 CiZIbCbKO20 3e/1eH020 mypusmMy YKpaiHu cmaHom Ha 2018 p. 3a 061acmsamu; Ha OCHOBI ONUMYBAHHSA BU3HAYEHO PiBeHb
nonysaspu3ayii 6eHYmMapkiHey ma npobaemu (1020 sUKopucmaHHA ceped NniONPUEMCMB CiNlbCbKo20 3eneHo2o mypusmy OdecbKoi
obsiacmi, a Makox nposedeHo KOMNJIEKCHY OUiHKY iX (hiHaHCoB8020 cmaHy.

EnemMeHmu HayKkosoi Hogu3HU. O6r'pyHMOBAHO HEeOo6XiOHICMb BUKOPUCMAHHA 6eHYMAapKiHey 8iMYU3HSHUMU NidnpueMcmaamu
Ci/IbCbKO20 3e/1eH020 Mypu3My He Jlule 8 MAapKemuH208UX O0C/iOXeHHAX 3 MemMOK NOCUJIeHHSA iX pUHKOBUX no3uyili ma HapoweHHA
KOHKYpeHMmHux nepesaez, aje i AK iHaHco8020 iHCmMpymeHmy 01a 3abe3neyYeHHA KOHgi2ypayii ¢iHaHcosux NomokKis 3a HanpAMamu ix
POopMyBaHHA Ma BUKOPUCMAHHA WAAXOM iHmepnpemadyii docsidy ¢iHaHco8020 po3B8uUmKy c8imosux nidepis y 81acHy diaabHiCMb.

MpakmuyHa 3Hayywjicms. Pe3ysibmamu MoxXymb 6ymu BUKOPUCMAHHI 8 npoyeci Nodasiblio20 HayKoBo20 ONPAayo8aHHS BAXK/1UBOT
HayKosoi npobsiemu - BUKopucmaHHA 6eHYMapkiHey y ¢iHaHcosili diaibHocmi NidNpUEMCMB Ci/lbCbKO20 3e/1eH020 mypu3mMy YKpaiHu
ma su3HayeHHs lio2o BHecKY 8 3abe3neqeHHA ix ¢iHaHcosoi cmabinbHocmi ma HezanexHocmi. Taba.: 2. Puc.: 1. bi6nioep.: 19.

Kno4vosi cnoga: 6eHYMapkiHe; mapkemuHz208i 0ocnidxeHHs; ¢iHaHcosa cmabinbHicmb; iHHosayiliHUl  iIHCmMpymeHm;
nidnpuemMcmaa CizibCbKo20 3e/1eH020 MypuU3My; AKICMb eKomypucmuYHUX NOcaye.
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Wa6bamypa T.C., Hukonwk E.B., lpuwosa M.I0. beHYMAPKUH2Z KAK UHHOBAUUOHHbIU UHCMPYMeHm ¢uHaHcosol
desamesibHocmu npednpuamuli cesIbCKo20 3e/IEH020 mypu3ma

Llens cmambu - 060cHOBaMb HEO6X00UMOCMb UCNOJ/Ib308aHUS GEHYMAPKUH2a OmeYyecmBeHHbIMU NpednpuAMUAMU Ce/IbCKo20
3e/1eH020 Mypu3Ma KaK UHHOBAYUOHHO20 UHCMPYMeHma yy4qweHuUs COCmoAHUA ux uHaHcosol desmesibHOCMU.

Memoduka uccnedosaHus. Mcnosib308aHbl MemMoOobl: aHasumuyeckux obobuweHull (cucmemamu3ayus COBPeMeHHbIX 832719008 HA
ucno/ib308aHuUe 6eHYMapKUH2a npednpusmuamu); uHOYKyuU u dedyKyuu (onpedeneHue pelimuHea KpynHeliwux Kophopayul mupa,
3aHUMaroujuxca paspabomkoli cmpameauli 6eHYMapKUH2a U UCNO/b3yWUX e2o 8 csoeli npakmuyeckoli desmesibHOCMU); cCUHMe3a u
aHasiu3a (paccMompeHue xapakmepHbix ocobeHHocmeli u meHOeHyul passumus npednpusamull Ce/IbCKo20 3e/1eH020 mypu3ma, a
makxe nposedeHue KOMNJeKCHoU OUeHKU uX HUHAHCOB020 COCMOSAHUS); NEPCOHAIbHO20 onpoca (onpedesieHue YpOoBHA
nonysapu3zayuu 6eHYMapKuHea U npobsiemM e20 UCno/sib308aHUA cpedu npednpusmuli ce/ibCcKo2o 3eneHo2o0 mypusma Odecckoll
ob6acmu); abcmpakmHo-so02udeckull (meopemuyeckue 0606uweHua u popmyuposaHue 8bi80008).

Pe3ynbmamsbi uccnedosaHusa. PaccmMompeHbl cospemeHHble MmeHOeHUUU U 0CO6eHHOCMU UCNOoJIb308aHUA 6GeHYMAapKuHaa 8
MApKemUuHa08bIX UCCIe008aHUAX MUPOBbIX KomnaHull. MccnedosaH muposol onbim UChO/Ib308aHUS GeHYMAapKuH2a 8 HanpassieHuu
Y/IyqweHUs (UHAHCOBbIX pe3y/ibmamos Oesame/slbHOCMU KomnaHul esponelickux cmpaH. OnpedesieHbl 2/1asHble JOMUHAaHMbI
uCno/Ib308aHUA (HUHAHCOB020 GEHYMApKUH2a npednpusMuUAMU Ce/IbCKO20 3e/1eH020 Mypu3ma, Ha OCHOBe 4e20 OH pa3desieH Ha
B8HympeHHul, sHewHul u uHaHcoso-cmpameaudeckul. MpoaHanU3UPOBAHO cocmMosHuUe pazsumus npednpuamul ce/lbCKo20 3e/1eH020
mypu3ma YKpauHbl: npusedeHbl 06beKMbI, KOMOPbIE OMHECeHbI K Ce/IbCKOMY 3e/IeHOMY mypu3my YKpauHbl N0 cocmosiHuk Ha 2018 2. no
061acmsam; Ha OCHOBE ONPOCa onpedesieH YposeHb NonyJispusayuu 6eHYMapKuHaa u npobsiembl e20 UCNo/1b308aHUs cpedu npednpusmuli
ceslbCKo20 3e/1eHo20 mypusma Odecckol o61acmu, a Makxe nposedeHa KOMNJIeKCHAsA OUEeHKA UX (oUHAHCOB020 COCMOSAHUS.

SnemeHmbi Hay4HoU HoBU3HbI. O60CHOBAHA HEO6X0OUMOCMb UCN0/1b308AHUA 6eHYMAPKUH2a OmeYyecmseHHbIMU Npednpuamuamu
Ce/IbCKO20 3e/IeH020 MYpu3Ma He MOJIbKO 8 MAPKemUH208bIX UCC/Ae00BAHUAX C Uesblo YCUeHUA UX PbIHOYHbIX no3uyull u
HapawuBaHuUs KOHKYPEeHMHbIX npeumywecms, HO U 8 Kadecmse (hUHAHCOB020 UHCMpPyMeHma O/18 obecneveHus KoHguaypayuu
(PUHAHCOBbLIX NOMOKOB NO HANPas/eHUSM UX (POPMUPOBAHUS U UCNOJb30BAHUA NymeM UHmepnpemayuu onbima GuUHAHCOB8020
passuMus MUpoBbIX 1Udepos 8 CB80 0eAmesIbHOCMb.

lMpakmuyeckas 3Ha4yumocms. Pe3ysibmamsi mo2ym 6biMb UCNO/Ib308AHbI B8 npoyecce dasibHeliwe20 ulyYyeHUs BaxKHol Hay4Hol
npob6iembi - UCNO/Ib308aHUA 6eHYMAapKUHaa 8 huHaHcosol desmesibHocmu npednpusmuli ce/ibCKo20 3e/1eH020 Mypu3Ma YKpauHbl U
onpedesieHus e20 8K/ada 8 obecnevyeHue ux uHaHcosoli cmabusbHoCcMu U Hesasucumocmu. Taba.: 2. Unn.: 1. bubauoep.: 19.

Knoyesble cio8a: 6eHYMAapKUHe; MapKemuHa08ble UCC1edo8aHUsA; PUHaHCO8As cMabuibHOCMb; UHHOBAUUOHHbIU UHCMPYMeEHM;
npednpuamMuUsA Ce/IbCKO20 3e/1eH020 Mypu3Ma; Ka4yecmao 3Komypucmu4ecKux ycaye.
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