
. ,  69, 2013 

 45 

: 631.11:339.138 
 

 
 

 
.  

, .   
 

.  
.  

. ,  
 

 « » ,  
, ,  

, , .  
 
 

, ,  
, ,  

,  
.  

, . 
,  

: ; ; , ;  
;  ( ); ; ; ; ; 

; ; ; . 
: ; ;  

; ; ; ; , . 
 

.  
,  

, , , 
;  

;  
 

.  
,  

, 
.  

.  
    

. , , , . , , , . , . 
, . , . , . , . , . , . .  

 [1, . 89].  
, , ,  



. ,  69, 2013 

 46 

;  
 

;  
, :  

,  
,  

 [1, 2, 3, 4, 5, 6, 7, 8, 9, 10]. 
,  

,  
.  

. 
.  « »  

» .  
 

. , , , , 
, ,  

. . 
: 

", " ", " ", 
",  " " [4, . 3].  

,  
 « » . 

, , , 
,  

,  
, .  

. . 
, ,  "  

".  
: " ,  

, , , 
,  

, " [11]. 
 50-  XX . . . .  
 " ",  

 
 [12, . 90]. 

.  
 - ,  

 
   

 [7, .64]. 
.  

, ,  
 



. ,  69, 2013 

 47 

), , ,  
 [4, .9] . 

. ,  - -
,  

, 
,  

, ,  
 [5, . 11]. 

. , 
,  

, ,  
 
 

 [13, . 382]. 
.   

, 
, ,  

 
 [1, . 90].  

. ,  
. . . .  

,  
,  

, " [8, . 
344]. 

,  
,  - ,  

 
; ,  

 
, ,  

,  
.  

 
 ( ),  

, 
;  

. 
 [ 2, 4, 9, 

10, 12, 15, 16, 17, 18, 19] : ; 
; ; ; ;  ( ); ; ; 

; ; ; ; ;  
. ., . .  

 «  - »  
 [9, 14]. 



. ,  69, 2013 

 48 

., ., .,  
., ., .  [15, 16. 9, 14, 17, 18, 19, 

20], .  
. [17],  

.  - 
 
 

, ,  
, , . 
, ,  

.  - , , ,  
.  

 [2, 4, 9, 10, 12, 
15, 16, 17, 18, 19].  

: 
, ,  

,  
;  

;  
,  

, ,  
;  

 . 
 

.  
 

.  –  
, , 

,  
, ,  

. 
 

, .  
 

 [1]. 
: ; 

; ; ;  (  
); ; .  

,  
: 
; 

;  
;  

;  
; ; 



. ,  69, 2013 

 49 

 ( );  
;  

; . 
.  

,  
. 
 

 « »; , 
, , .  

 
,  

, ,  
. ,  

 
. 

 
1. .   

 / .  // . - 2005. -  10. - 
.89-96. 

2. : . .:  2- . /  
.  1.  

.  
 / [ ., ., ., .];  

. . ./ - : , 2008. - 170 . 
3. .  

 / .  // . -2006.-  2.- . 103-110. 
4. . . ./ . 

. - : , 2006. - 224 . 
5. .  

: . . . 
. . : . 08.06.01 « ,  

» / . . . - , 2004. - 20 . 
6. .  

 / . , .  //  
 « ». – 2010. [ ].  

: http://www.rusnauka.com/9_DN_2010/Economics/61293.doc.htm. 
7. .  

 / . , .  //  
. – 2006. - 3. - . 61-64. 
8. .  

 / . , //  
. - 2007. . 110. .2. - . 343-347. 

9. .  / . , . . - .: 
, 2003. - 246 . 
10. .  / . - .: 



. ,  69, 2013 

 50 

, 2002. – 708 . 
11. . :  

, ,  / . , . . - .-
: , 1996. - 196 . 

12. . :  / : 
 / . . - .: , 1999. – 804 .  

13. .  
 / . 

 // . - 2013. – 
 20 (1) – . 380 - 388. 

14. .  
 / .  //  

 « ». – 2008. [ ]. – : 
http://economy.kpi.ua/uk/node/209/ 

15. .  :  .  ./  .   -  .:  ,  
2004. – 228 . 

16. :  / [ . . ]. -  
»,  2007. - 504 c.  

17. . . . . / . , 
. , . . – [2- .] - .: , 

2011. - 364 .  
18. . : . . / . , . 

. [ 3- ., .] - .: , 2006. – 327 . 
19. . :  / 

. - ,  2000. – 285 . 
20.  [ ]. –  

: http://marketing-lux.ru/osnovi-marketinga/123-predmet-marketinga.html). 
 

 
.  

 
 

.  
. , 

 
 « » ,  

, , 
, ,  

. 
 

 -
,  

,  
, ,  

,  



. ,  69, 2013 

 51 

. 
, . 

,  
: , , , , 

,  ( ), , , , 
, , , ,  

. 
: ; ;  

; ; ; ; ; . 
 

SUMMARY 
Melnychuk O. The theoretical basis of marketing activities of agricultural 

enterprises 
The paper studies the theoretical foundations of marketing of agricultural 

enterprise. The generalization of scientific approaches to determining the nature of 
the agricultural marketing and its purpose is done. It was found that in the scientific 
foreign and domestic economic literature there is no uniform interpretation of the 
term “AMP” as marketing as a science in general, and agricultural marketing as one 
of its kinds, are notable for its complexity, dynamism, diversity and youth. 

Marketing in agriculture should be viewed as an integrated system of 
management activities on production and sales management, based on a study of the 
market agri-food products, to actively influence the market processes, consumers, 
ensuring maximum possible satisfaction of consumer needs, to increase sales and 
obtain high profits . 

The principles, objectives and functions of agricultural marketing are 
systematized. It was found that the main categories of theories AMP are: necessity or 
a sense of lack , the need , the demand for goods , the value of the goods; transaction 
(transaction), exchange, transfer, market, customers, brokers, manufacturers, 
suppliers, infrastructure market. 

Keywords: marketing; marketing activities; agricultural marketing; 
managemen; enterprise; market; consumer; agribusiness. 

 


