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Melnychuk O.I. Features of the modern domestic alcohol production market development 
Summary. The features of the alcohol products modern domestic market of agro industrial complex are 

considered in the article. The modern alcohol products market is characterized as a result of historically condi-
tioned evolution of economic relations in the industry. The measures to ensure the full functioning of the alcohol 
products market and the economic efficiency of the distilleries are proposed. 
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