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here. The main disadvantages of the tax system in terms of the collection of income 
tax and some ways for its improvement are justified.  
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SUMMARY 
Melnichuk O., Lopotan L., Gingin L. Applied aspects of the formation of 

commodity-product strategies of agricultural enterprises 
The article presents the results of using the matrix approach of the BKG in the 

process of planning the product range of an agricultural enterprise. The expediency 
of applying the method of constructing an adapted BKG matrix according to the 
internal information of agricultural enterprises is substantiated. Analyzed cash 
receipts from the sale of the main types of products of agroformation, determined 
their share in total revenues and market growth rates for each assortment position. 
The positioning of each type of product in the squares of the BKG matrix and a 
reasonably suitable strategy for this type of goods have been carried out. 

Keywords: product and product strategy, product range, BKG matrix, market, 
cash receipts, revenue, agricultural enterprise. 
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