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% % % % %
2012 1253 2,3 4196 7,7 136 0,2 3178 5,5 45817 84,3 
2013 1476 2,7 4447 8,3 268 0,5 2625 4,9 44763 83,6 
2014 1072 1,7 4901 7,9 186 0,3 2295 3,7 53606 86,4 

2014 .
2012 .
( %; +/-) 

85,5 -0,6 116,8 0,2 136,6 0,1 2,2 -1,8 117,0 2,1
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SUMMARY

Petrenko O.P., Radutna O.V. Drifts of grain marketing management system 

in  AMC "Friendship"

The necessity and importance of the grain marketing management system at 

the enterprise as a factor in increasing the efficiency of management has been 

grounded. The current state of marketing in business for the period from 2012 to 

2014 has been studied. Shortcomings in the grain marketing management  have been 

revealed and drifts of grain marketing management system in the cooperative have 

been proposed.

Keywords: grain, marketing, management system, marketing distribution, 
channels, intermediaries, service marketing. 
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