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Tichonova I.M. Business activity of enterprise: constituents and factors of influence 
Summary. Systematization and scientific ground theoretical and methodological principles of 

increase enterprise's business activity in the context of management by steady development is 
considered. The constituents of analysis of business activity and factors of influence on business 
activity of being in charge subjects are determend.  

Key words: business activity, analysis, factors of influence. 
 


